
How to share your campaign and build the movement! 

It’s important to share your campaign, so that together we can send as strong a message as possible that we want 
a world free from violence against women. Here are some ways for you to help build a strong collective call to 
everyone to Take Back The Tech! to end violence against women.
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Make a stand, build the conversation and share what you know

1. Put a campaign banner on your blog, page or site

•	 Include a Take Back The Tech! campaign banner on your blog, website or social networking page. 
•	 You can find a list of banners on the visuals and multimedia section of the site: http://www.takebackthetech.net/

organise/visuals-multimedia 
•	 Either add the code into the HTML area of your site, or right click and save the image in your computer to be 

uploaded.
•	 Take a screen shot of your site, and grow the visual mosaic of Take Back The Tech! supporters and campaigners: 

http://www.takebackthetech.net/create/print-screens
•	 Adapt and create your own campaign banners and share them with other campaigners: http://www.

takebackthetech.net/create/banners-logos

2. Tag your blog posts and twitter messages

•	 A tag is a keyword that is assigned to particular content (e.g. picture, article). It is also usually a keyword that is 
chosen by the author/creator of an item according to her/his personal preference, instead of by a pre-defined 
classification scheme. By sharing or using the same tag, we can also make a statement that this area is important 
to many people. 

•	 If you are blogging about the campaign or issues related to violence against women and/or technology, tag your 
posts in Technorati. Technorati is a search engine for blogs, which also allows us to pull together and publish all 
blog posts that are using the same Technorati tag.

•	 To tag your posts, simply copy and paste this code in the html area of your blog posts:  
<!-- technorati tags begin --><p style=”font-size: 10px;” ds_newline=””align=”right”>technorati tags: <a 
href=”http://technorati.com/tag/takebackthetech” rel=”tag” ds_newline=”directory”>takebackthetech</a></p><!-- 
technorati tags end --> 

•	 You can also register your blog with us during the campaign period, and the campaign website will publish all 
your posts without needing individual tags. 

•	 To register, create an account on the campaign website, click on “ka-BLOG profile” and fill in the form: http://
www.takebackthetech.net/user/register

•	 If you are on twitter, make violence against women the most important topic of conversation by posting facts, 
questions, stories and calls to action on your daily tweets. Retweet relevant messages, and use the campaign 
hashtag in all your tweets: #takebackthetech

•	 We will be aggregating and publishing all campaign tweets on the campaign site. 

3. Build knowledge

•	 We use del.icio.us to share bookmarks on websites or articles that is related to violence against women and ICT. 
•	 The website del.icio.us (pronounced as “delicious”) is a social bookmarking web service for storing, sharing, and 

discovering web bookmarks. Basically, it allows users to share their bookmarks with other Internet users or with 
members of their communities, using common tags.

•	 To set up your own del.icio.us account: go to http://del.icio.us.
•	 Anytime you come across a useful resource, include the campaign tag to share it with other Take Back The Tech! 

campaigners. The campaign tag is: takebackthetech
•	 Start by tagging your campaign website and www.takebackthetech.net. 
•	 Find out more about del.icio.us on our 2006 daily action: http://www.takebackthetech.net/daily-actions/06/12/1
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Share your Take Back The Tech! campaign

1) Create an account on the campaign website

•	 When you create an account, you’re able to add content to the campaign website and share your action with 
other campaigners.

•	 To register, go to: http://www.takebackthetech.net/user/register
•	 Once you have registered, add your campaign by filling in the “local action profile”
•	 We will be featuring different Take Back The Tech! campaigns throughout the website, using your write-ups and 

images that is in the “local action profile”. Don’t forget to add “what”, “who”, “how”, “when” and information that 
you would like others to know about your campaign. 

•	 If emailing is more accessible to you, you can also send us your campaign information and materials and we can 
help you set up your campaign account. Email: ideas@takebackthetech.net

2) Map your campaign 

•	 Map your campaign on the campaign map. Each dot represents a group of people coming together to take 
action, so the more dots we add, the more visible our campaign! 

•	 In “local campaign profile”, there is a map under “location”. To map, click on the area where your campaign is 
taking place. It will place a marker on the location where you click (if you made a mistake, just click on the mark 
to remove it and try again)

3) Add pictures, videos and any other content

•	 Once you have registered, you can create as many different types of content as you like. You can upload pictures, 
share videos clips or audio files, write blog posts etc. 

•	 To add content, log in and click on the options on the different types of content you can add. This includes 
digital postcards, videos, blog posts and more.

4) Translate campaign actions and resources

•	 This campaign site was created through collaborative writing efforts from people from different places.
•	 Translate the campaign slogan, banner, kit, resources or anything you feel comfortable in doing, to help support 

initiatives where you are. Use the campaign website as a platform for your activism!
•	 Send your translations as an email attachment to: ideas AT takebackthetech DOT net. We’ll make sure your 

translations get uploaded within 24 hours. 
•	 Or simply add them as comments to the translate & localise section of the site: http://www.takebackthetech.net/

write/translate-localise.

About the Take Back The Tech! campaign

Take Back The Tech! is a collaborative campaign that takes place during the 16 Days of Activism Against Gender-based
Violence (25 Nov - 10 Dec). It is a call to everyone - especially women and girls - to take control of technology to end
violence against women.

During the campaign, 16 daily actions that combine a creative and strategic use of technology with an issue of violence
against women is issued for participation. Campaigners in di�erent parts of the world - including countries in Africa,
Latin America, Asia, North America and Europe - have organised actions that respond to their priorities. For example,
workshops on how to be safe online, media monitoring on rape reporting, solidarity marches on the streets and in
online spaces, calls for action through creative media, organising discussions on the issue of women's rights to privacy
and more. 

Take Back The Tech! was initiated by the Association for Progressive Communications, Women's Networking Support
Programme - a global network of more than 150 women who advocate for women's communication rights - in 2006,
and has since then grown into a diverse movement of individuals organisations, collectives and communities who are
taking control of technology to end violence against women.

About the issue

Information and communications technologies, or ICTs, is becoming increasingly woven into all aspects of our lives.
From education, work, banking, personal and social relationships to participating in governance, we rely on things like 
the radio, mobile phones, internet and more to find out information, exchange what we know, express what we think 
and connect with each other. It has the potential to change inequality by enabling more people to have a say in how
we shape the world we live in. 

However, the field of ICTs currently face the same kind of unequal power relations between women and men as that
which is the root cause of violence against women. As a result, we experience ICTs being used in ways that worsen
the pervasive of reality of violence against women. For example, mobile phones are used by perpetrators of domestic
violence to monitor and control their partners, sexual harassment that happens in the streets and workplace is now
also happening on the internet, and women's rights to privacy and bodily integrity is being threatened through abuse
of her personal data such as photographs, passwords and online communication.

To change this reality, we have to take control of technology, and exercise our right to define, access, use and shape
ICTs for its potential to transform power relations, towards a vision and reality of equality. Many people are already
doing this, and Take Back The Tech! is a call to grow this movement. 

We believe that it is possible to end violence against women if every single girl, woman, man and person  approaches
ICTs with an aim to change unequal power relations, take action and commit to changing the way that our spaces
are defined and developed. 

About your Take Back The Tech! campaign

Tell a story about how violence against women connects with ICTs in your context. Stories have the power to 
surface complexities in a simple way that is grounded in reality. It also allows us to connect and understand. You
can refer to the Take Back The Tech! digital stories library for ideas. 

Speak about why you are organising a Take Back The Tech! campaign. What is the specific issue you wish to
address in your context? What are the specific challenges on violence against women and ICTs that are faced
where you are? Create 3-4 easy to understand talking points.

Share your plans or ideas. Who is participating, how many people you aim to connect with and participate at the
event, where will it happen, what kinds of actions are you planning. Think about what is newsworthy about your
campaign if you are speaking to the media (e.g. important people, current issues, number of people etc.)

You can also refer to other materials in the full campaign kit to help you organise your campaign!
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Violence against women is not a new issue, but it is only recently that we have begun talking about it in relation 
to emerging information and communications technologies, such as the internet or mobile phones. Below is a 
list of key talking points that you can use to speak with campaign partners, activists, decision-makers and the 
media about your Take Back The Tech! campaign. 

HOW TO TALK ABOUT TAKE BACK THE TECH

16 DAYS OF ACTIVISM AGAINST GENDER BASED VIOLENCE CAMPAIGN

TAKE CONTROL OF TECHNOLOGY TO END VIOLENCE AGAINST WOMEN
www.takebackthetech.net | ideas@takebackthetech.net
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